RAGE AGAINST

” HE M4N ”

Here’s an arti cle that appeared in the Her ald News Feb. 27, 2009,
follo wed by and a couple of in terestin g comments.
It's one of those “crazy things” | noted in
Read First - The LiI' Johnny Papers: “defying all explanation.”

Rule 'hindering’
era e“/ S Romeoville event
February 27, 2009 By CINDY WOJDYLA CAIN

ROMEOVILLE -- John R Maurer, of Tower Show Productions, said village and Lewis University officials
are putting a monkey wrench in the home show he has been holding at the school for seven years.

This year, unlike in past years, the village won't let him put up signs directing people to the show
and banners in front of the college advertising the event, which is co-sponsored by The Herald News.

Though he knows the signs violate village ordinances, those rules were never enforced in the past,
said Maurer, the Glen Ellyn company's home show manager.

"It's going to be the home show nobody knows where it's at,” he said of the free event, which runs
Saturday and Sunday. "... The ordinance is hindering businesses."

Mayor John Noak, who has been mayor for a year, said the village's sign ordinances were created
several years ago and were approved unanimously by the board. Recently, more code inspectors were
hired, so the enforcement level is higher, he said.

Because of the troubled economy, village officials are working with local businesses to talk about
creating a special-use permit process for marketing techniques that don't fall within the ordinances, Noak
said.

"But at the same time, we want to maintain a standard and make sure Romeoville doesn't have
signs up and down every roadway," he said.

Electricity, food concerns ..

But there are other problems for Maurer's annual Will County Home Show.

"They're siccing the fire marshal on us, too," Maurer said.

Lewis officials aren't letting the home show use its electrical outlets that drop down from the ceiling.
So Maurer said he'd bring in a generator. But the generator might not pass muster Saturday morning
before the show begins, Maurer said. Lewis officials also have expressed concerns about the food court at
the show passing an inspection by the health department, he added.

"It's almost like Lewis and the people in the city are trying to torpedo the show," Maurer said.

Lewis officials say none of the requirements should be a surprise to Maurer.

"... Tower Show Productions was fully informed of what the university would provide at the signing of
the facilities usage contract,” said Lewis spokeswoman Kathryn Skonicki. "The contract, which was signed
in August 2008, explicitly states the licensee is responsible for all booth setups and electrical needs. This is
a standard contract for this type of event."

She said Lewis would try to address Maurer's concerns, but some of the issues fall outside the
university's jurisdiction.

Maurer said the show will feature 75 exhibitors, ranging from home improvement companies to local
businesses and nonprofit groups.

The show runs from 10 a.m. to 6 p.m. Saturday and 10 a.m. to 5 p.m. Sunday at the university,
which is located on the west side of Route 53, north of Renwick Road and south of Airport Road.



The wual disclaimer wit h a couple comments foll ow:
The views expressed in these blog posts are those of the author and not of the Sun-Times News Group.

karl maurer wrot e:

| suspect the Romeoville Mayor and Lewis staff love to point out how pro-business they are, except
when they have an opportunity to be pro-business...

Sounds like the old robber barons, who set up tolls, fees and obstacles so "out of towners" couldn't
do business.

And just how does with-holding signs and electricity from a home improvement show benefit the
Romeoville community?

Just goes to show the large damange that small minded beaurocrats are capable of.

3/3/2009 8:44 AM CST on suburbanchicagonews.com

john neron, full house productions, inc. wrote:

As an experienced producer of The Home Shows (since 1986), I've seen many regulatory changes:
fire safety (drapery, aisles, exits); municipal codes (signage); building codes (displays and exhibits); electric
inspections (temp electric); health regs (food service and cooking demos); facility protection
(floors-walls-access); and so on.

Are these regulations cumbersome? Certainly. Necessary? Certainly. Enforced? Certainly.
Addressed in the contract between the facility and the promoter? Most certainly!

So, why does John Maurer of Tower hold Lewis accountable for throwing "a monkey wrench in their
home show"? -- because Lewis enforces municipal ordinances? -- under a signed contract? -- that Tower's
had in hand for five months?

These are signs of an inexperienced promoters' realization they're not beyond reproach for violation
of law, or compliance with contract. Call it ignorance, arrogance and/or apathy.

Tower's response illustrates a lack of knowledge of the effort it takes to produce an event. If they
promoted shows for seven years, without stepping up to the regulations or conforming with their contract,
they have no room to complain.

The difference between a “‘promoter' and a "producer’ is that a “promoter' has a lack of concern for
anything other than making money, while a "producer’ always attends to the safety, local ordinances,
contract, and show performance - all costs of production legitimate businesses must manage.

Evidently, there's more to it than Tower realized. Other facilities, exhibitors and the public should
take note.

As to Tower, they should quit whining or, get out of the business they're obviously inept at handling.

John Neron
Full House Productions, Inc.
John@ChicagoHomeShow.Net

3/4/2009 3:12 PM CST on suburbanchicagonews.com
[JUNE 2009 UPDATE: After publicati on, the article went ‘off net’ ( achieved). Posted here in itsentirety. ]

There you haveit ...

Some may be sympathetic to Tower, the promoter. They may think The Man is just holding John
Maurer back from doing his duty diligent ly and provid ing exhibitors and attendees with the best-est
possible home show ever: A sales event that would allow participants to “Reap Profits!” ... as “homewnes
spend heavily.” < From Tower's web ste (jtalics).

Listen. I'm a child of the 60s. | know The Man was the scourge of every long hair that thought
communes were cool and bathing wasn't. | trucked through every state in t he Continental — ‘cept two (N.
Dakota and | can’t remember the other one) — gotRocky Mountain High- lived in San Francisco near the
Haight (& Ashbury) — shared a doobie with Mike Butler of “Hair” ... | been th ere,man



But, | gotta tell ya, the Tower dudes (John & Karl), and their Rage Against The Man — ‘going public’
and claiming Lewis U. and Vi llage of Romeoville tried to “ torpedd t heir show, calling them “robber larons
and “smadl minded bauroaats’ (sig ... well, that's just nutz ! It's so 60s ... ol’ funk ... deaddasies .. badkama

. abumme! Are ya gettin’ the point , dudes?!

You can’t blame The Man for enforcing rules dter being sloppy about your own contract. What?
Did they wake up late and realize contract stuff happens? Look at who did what to whom and when:

(1) “Sicdng the Rre Marshall.” Where’'ve you been promoting shows? Podunk?! The Fire Marshall,
Building Dept., Healt h Dept., Electrical Inspector all walk shows.

(2) Electrical generator: The article states the contract was penned irAugust 2008, 5 months before
the show. When did you decide you needed a generator? —the week before the show?

(3) Contract? If ya 9gned a contract but don’t expectto abide thereby, how can you expect
exhibitors to do so?

(4) No Banners or Signs: Have you ever heard tle expression,“No ticky, no washy? What’'s
required is aPERMIT. Gocry to acontractor about pulling permits. Every day they have to file new
forms, pay for new permits, and do some new thing the muni’s require they do. The “I newver hadto kefae”
answer will generate lotsa chuckles amongst the trades.

And, | just gotta ask: Your web site says Tower’s Lewis show has a“Hard Hitting Ad Campign to
Attract Upscde Buyers— A masive adetising and promdiona campign, including print, broadcast Internet
advertisng, direct mail e-mailand coupon distribubn...” Nowhere on your web site do you even mention
“signs” or “banners.” If they're so important, well . .. WTF! - over. Banners and sigrs are no substitute for
ADVERTISING. They're a directional prop, to steer attend ees to the door —that’s it —that’s all.

The key issue is, what about all the advertising you claimed you did; “ print (what?) — broadcast
(meaning TV?) —Inteme (what? when?) —dired¢ mail (postcards?) — e-nail (a campaign? to whom? how
many?) —caupons (where? when? how?)” < From Tower's web ste (talics).

Remember, if you don’t do the advertising you claim to do, that’s fraud. Exhibitors would freak if
they find out they’ve been defrauded (if you didn’t do what you said you do). No o ne likes to be punked.

And, if you did all the adverti sing you claim you do, how can yo u say, "It's going tobe hehane $iow
nobody knows where #'at." Did you forget to advertise where the show is at?

Neither Lewis nor Romeoville threw a “ monkey wrenchin your show. If anyth ing. your lack of
diligence and diplomacy did that. M aybe you just realized too late that you should read the “contract.”

There’s more to home show production than slam, kam,later man.

Oomh I'm havin' a 60's add flash ... fedin' tha funk, ya al ... got my groovething gan’ on. | s2e Dwers future.
After bre&ing bad oriThe Man, the hieeseweasé an’ the fower dild bakel it to thefreeway — thumbin’ back to
thar cribs. Theychll edLewis tothemax After laying that bummeron‘em Towers Maurers
won’'t beddn’ another gg a that house,yaknow. Itis wha it tiz ... fa rizzle.

‘Rage’ brought to you by Towers’ Maurers.
‘Acid flash-back’ brought to you by Lil’ Johnny.

M

Comments? $nd ‘em to:

IIE - John@ChicagoHomeShow.Net

H.me SII.? Yeah, even John & his boy Karl can comment.

Since 1986 . .. © 2009 J.Neron ~Lil' Johnny 3/9/2009 ... Just keepin’ it real.




